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CCGL9043 
Obesity: Beyond a Health Issue 
 
 
 
 
 

Part III 
 The Plot of Multinational Food Industry? 

Why the Suspected Plot? 

Abundant 
Food Supply 

Fierce 
Competition 

Creating  
Demands 

Advertising 

Food companies are not health or social service agencies, and nutrition 
becomes a factor in corporate thinking only when it can help sell food.  
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http://proomic.blogspot.hk/2011_07_01_archive.html 

http://holisticobesity.com/2014/10/ 

Introduce New Products 

http://www.ers.usda.gov/media/196925/err42_1_.pdf 

Largely allocated to the top of the Pyramid 

New food and beverage product introductions, selected years, 1995-2005 
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Marion Nestle. Food Politics. University of California Press, 2007  

SCMP - February 5, 2015 
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Average price per 1.5 L in USA: 

 

Regular milk - $1.72 

 

Organic milk - $3.99 

 

 

 

Fat free  

Fairlife 2% Fairlife  
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       Protein  Sugar  Fat  Lactose 

         gram per serving (240 ml) 

Regular whole     8      11   8    yes 

Fairlife whole   13    6   8    no 

 

Regular 2%      8      12    5    yes 

Fairlife 2%    13    6    4.5   no 

Fairlife chocolate  13      12    4.5   no 

Ultra-Filtered to Perfection 

We start with high quality real milk from our farms and run it 

through our unique filtration. The result? Delicious, nutrient-

rich ultra-filtered milk with 50% more protein, 30% more 

calcium and half the sugars of regular milk, AND lactose 

free… 

Vote:  

1. Do you agree what Coca-Cola selling is milk? 

2. Will this new product convert you to a milk drinker? 

Where does the extra protein and calcium come from in fairlife®  

ultra-filtered milk?  

It comes directly from the milk! We filter our milk into its five 

components (water, butterfat, protein, vitamins & minerals, lactose) 

and then recombine them in different proportions. So we never need 

to add protein or calcium powders – it’s already in the milk! 
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Why the Suspected Plot? 

Abundant 
Food Supply 

Fierce 
Competition 

Creating  
Demands 

Advertising 

Food companies are not health or social service agencies, and nutrition 
becomes a factor in corporate thinking only when it can help sell food.  

Transition of dietary advice 

 

The National Nutrition Guide, 1946 
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The 1958 “Basic Four” food guide established minimum levels of daily servings to 
prevent nutritional deficiencies.  

USDA Food Guide , 1979 

Eat More 

Eat Less 
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The 1991 Eating Right Pyramid  

 

Mark Alan Stamaty’s 1991 
“Washingtoon” ridiculed the USDA for 
caving in to pressures from meat and 
dairy lobbyists in designing the 
Pyramid.  
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MyPyramid, 2005 

 

MyPlate, 2011 
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http://health.gov/dietaryguidelines/2015/guidelines/executive-

summary/#figure-es-1 

US Guidelines 

2015-2020 

Confused consumers 

http://health.usnews.com/health-news/health-

wellness/articles/2015/03/04/what-the-new-dietary-guidelines-

mean-for-you 

http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiR24qF1qbKAhUCH5QKHRDdBjAQjRwIBw&url=http://misguidedsisters.com/2015/05/throw-flashback-what/&psig=AFQjCNE013agOJBY1UAGfEKBm3r7KWRXdg&ust=1452770462608804


17/2/2016 

13 

Grounds of Dietary Advice 

• Dietary advice issued by the government never has been based purely on 
considerations of public health. 

 

• Once food becomes products, other powerful business interests enter the 
scene. Enormous power and influence rest in the hands of a few 
companies.  

 

 

BUYING ACCESS AND INFLUENCE 

Food companies also go to great pains to befriend federal officials, 
develop legislation in their own self-interest, and use public 

relations to create a positive image for their activities.  
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MAKING FRIENDS WITH FEDERAL 
OFFICIALS: THE USDA SECRETARY 

• Tyson Foods was urging USDA to go slow on imposing new 
meat and poultry handling instructions.  

 

• Prompt imposition of the new rule would have cost Tyson 
Foods $30 million. 

 

• Tyson Foods was accused of giving Espy and his then-
girlfriend $12,000. 

 

• Michael Espy, under pressure from the White House, was 
forced to resign in 1994 as Secretary of Agriculture. 

 Michael Espy  

What other way? 

• In what other way can the food industry  influence 
government decision? 

 Fast food, Fat profits: Obesity in America (16:10-
19:19) 

https://www.youtube.com/watch?v=slwgXXVXM3I&spfreload=10%20Message%3A%20Unexpected%20end%20of%20in
put%20(url%3A%20https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DslwgXXVXM3I) 

Revolving door 

https://www.youtube.com/watch?v=slwgXXVXM3I&spfreload=10 Message: Unexpected end of input (url: https://www.youtube.com/watch?v=slwgXXVXM3I)
https://www.youtube.com/watch?v=slwgXXVXM3I&spfreload=10 Message: Unexpected end of input (url: https://www.youtube.com/watch?v=slwgXXVXM3I)
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Food Lobbying 
http://harvardpolitics.com/united-states/slimming-down-america/ 

Lobbying is any legal attempt by individuals or 
groups to influence government policy or action.  

Fast food, Fat profits: Obesity in America (6:36-7:23-10:25) 
https://www.youtube.com/watch?v=slwgXXVXM3I&spfreload=10%20Message%3A%20Unexpected%20end%20of%20input%20(url%3
A%20https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DslwgXXVXM3I) 

Year 2009 

BUYING ACCESS AND INFLUENCE 

• The Fanjul family controls about 1/3 of Florida’s 
sugarcane production and collects at least $60 million 
annually in subsidies.  

 

• The Fanjuls contributed more than $350,000 to the 
two political parties in 1997–1998.  

 

• In 2000, Alfonso Fanjul hosted a dinner that raised 
more than a million dollars for the Florida Democratic 
party. 

CBC Big Sugar 1 of 2 Documentary on the Political History of the Sugar Industry 
http://www.youtube.com/watch?v=PHh5odELpi4 
 

Alfonso Fanjul  

Bill Clinton 

http://www.youtube.com/watch?v=PHh5odELpi4
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Economic, politic or plots of multinational companies 



17/2/2016 

17 

TPP New Zealand Video 

http://www.stuff.co.nz/business/farmin

g/71152277/Thousands-march-

against-TPP-trade-agreement 

 

http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
http://www.stuff.co.nz/business/farming/71152277/Thousands-march-against-TPP-trade-agreement
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The Washington Times - December 16, 2014 

https://www.youtube.com/watch?v=27HqVC6YlaU 

Anti - pouring right  

https://www.youtube.com/watch?v=mQALBr4srMc 

News on pouring right 

Lecture 4 plot of food industry.pptx
https://www.youtube.com/watch?v=27HqVC6YlaU
https://www.youtube.com/watch?v=mQALBr4srMc
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The way Science advances 

• Keen researchers 

• Targeted, achievable objectives 

• Good / excellent research facilities 

• Generous research funding 

• Journal Publication 

• Scientific exchanges 

The way Science advances 

• Keen researchers 

• Targeted, achievable objectives 

• Collaboration 

• Good / excellent research facilities 

• Generous research funding 

• Journal Publication 

• Scientific exchanges 

Industrial influences come into play 
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High Fructose Corn Syrup (HFCS) 

• A cheaper substitute for sugar 

 

• Corn starch is hydrolyzed to glucose, which is transformed 
to fructose enzymatically 

 

• Unlike glucose, fructose does not stimulate insulin 
secretion or enhance leptin production  

 

• Found to cause significant weight gain in lab animals 

 

Sweetness of various sugars 

Name Type of Compound Sweetness 

Lactose Disaccharide 0.16 

Maltose Disaccharide 0.33 – 0.45 

Glucose Monosaccharide 0.74 – 0.8 

Sucrose Disaccharide 1.00 (reference) 

Fructose Monosaccharide 1.17 – 1.75 
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Fructose 

C6H12O6  

Fructose 
A caloric sweetener 
 sucrose 
 high fructose corn syrup  
Also present in fruits / fruit juice 
 as fructose 
Unique metabolism  
 insulin independent 
 promote hepatic lipogenesis 
 elevate plasma triglyceride 

Over 18 months 
              Sugar-free  Sugar 
 Weight gain (kg)     6.35    7.37  

N Engl J Med 2012. DOI: 10.1056/NEJMoa1203034 

 

“… unlike glucose, fructose does not stimulate 
insulin secretion or enhance leptin production… 
this suggests that dietary fructose may contribute 
to… weight gain.” 
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Bray GA et al., Am J Clin Nutr. 2004 Apr;79(4):537-43 

Total fructose : the sum of free fructose and fructose that is part of the disaccharide sucrose. 

Free fructose: the monosaccharide in HFCS and is also obtained in small amounts from other sources. 

Fructose & Obesity 

Sucrose used in ? HFCS used in ? 

*HFCS contains glucose and fructose in monosaccharide forms 

Correlation or 
Causation? 

White, J. S. (2014). Sucrose, HFCS, and Fructose: History, Manufacture, 
Composition, Applications, and Production. In Fructose, High Fructose Corn 
Syrup, Sucrose and Health (pp. 13-33). Springer New York. 

http://www.kycorn.org/informationbin/food-hfcs.htm 

http://corncommentary.com/2011/05/24/studies-show-hfcs-isn’t-the-obesity-boogie-man/ 
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CO-OPTING NUTRITION PROFESSIONALS 
• This tactic “is most effectively done by identifying the leading experts . . . 

and hiring them as consultants or advisors, or giving them research 
grants and the like. This activity… must not be too blatant, for the experts 
themselves must not recognize that they have lost their objectivity and 
freedom of action. At a minimum, a program of this kind reduces the 
threat that the leading experts will be available to testify or write against 
the interests of the regulated firms.” 

Owen BM, Braeutigam R. The Regulation Game: Strategic Use of the Administrative Process. Cambridge, MA: 
Ballinger, 1978:7. 

Conference Sponsorship 
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SPONSORING EDUCATION – DISSEMINATING 
SCIENTIFIC INFORMATION 

• As sustaining sponsors 

 

• Sponsorship to specific topics / fields 

 

• Advertising in journals 

More subtle via creating a research institute ? 
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CREATING PARTNERSHIPS AND ALLIANCES 

All parties engaged in partnerships and alliances justify them in terms of 
common goals and congruent interest in helping to improve the health 
of the public, and all invariably maintain that the relationships do not 

compromise their views or opinions on nutrition issues.  

How well does this 
ideology hold true 

in practice? 

The American Heart Association’s Heart Check program requires payment for certification of grapefruit 
as heart-healthy; this juice would not be expected to be high in fat or cholesterol. The advertisement 
appeared in the New York Times on October 29, 1997. 
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Endorsing “Healthy” Foods: The American 
Heart Association 

 Programs like Heart Guide 
“tend to increase consumer 
confusion and may also be 

misleading.” 

 Abandonment of the heart 
association's new program 
was at least temporarily a 
blow to the prestige and 

influence of the organization.  
 

Undermining Credibility: The American 
Dietetic Association 

American Dietetic Association nutrition Fact Sheets: examples of topics, sponsors, and 

representative statements, 1999-2000 

https://www.eatright.org 

Topic Sample Statement Sponsor 

Chocolate “Chocolate is no longer a concern for those wary of 
saturated fat, and . . . In fact, chocolate can be part of 
a heart healthy eating plan.” 

Fats and oils “Margarine products and liquid vegetable oil have 
little saturated fat and contain no cholesterol.” 

Snacking “In today’s busy world, snacking is part of our daily 
routine. We enjoy milk and cookies after school… and 
reach for a handful of crackers before bed.” 

Sodium “The link between the sodium you eat and high blood 
pressure is unclear.” 
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Confusing the Issues: The Tufts Nutrition 
Navigator 

• The Tufts Nutrition Navigator ranked other nutrition Web sites. 

 

• Sponsorship by food companies was not considered a factor in the 
rating scale.   

 

• Kraft sponsorship ended in 2006. Without outside funding, Tufts 
stopped work on the site. 

http://navigator.tufts.edu/ 
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http://www.cspinet.org/about/index.html 

 

http://www.eatrightpro.org/resources/about-us/advertising-and-sponsorship/meet-our-sponsors 
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Any exception? 
• The 5 A Day program is a joint venture of the National Cancer Institute (NCI) 

and the industry-funded Produce for Better Health Foundation (PBH).  

 

• The message is simple, positive, measurable, credible, and able to reach 
vast numbers of people through food stores. 

 

• Underlying problem: 

– Fruit and vegetable producers view each other as competitors. 

– Unless they result in demonstrable and immediate benefits to the 
industry partner, they will not receive more than token industry support. 

 

 

http://www3.cancer.gov/extra/pcer/pcerpage/5factpage/ 

Conflicts of Interest:  
Any remedy? 

• Members have to state whether they 
have received stock, consulting fees, 
or other financial support from 
companies with interests in the 
agency’s regulatory decisions. 
 

• “… we have consistently published 
conflict of interest statements from 
authors, together with details of the 
role of the funding source... We ask 
for these details to be included with 
submissions.” 
 http://www.fda.gov/oc/advisory/conflictofinterest/policies.html 

James, A. and Horton, R. (2003). The Lancet's policy on conflicts of interest. The Lancet, 361(9351), 4. 
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Play Hardball: The McLibel Case 

1986  “London Greenpeace“ distributed 
a pamphlet entitled What’s wrong with 
McDonald’s: Everything they don’t want you to 
know. 

 

1990  McDonald's brought libel proceedings against 
five London Greenpeace supporters.  

 

1995  McDonald's offered to settle the case. 

More references: 
http://www.marquette.edu/bizethics/cases%20folder/McDonaldsandMcLibel_000.htm 

Why the Suspected Plot? 

Abundant 
Food Supply 

Fierce 
Competition 

Creating  
Demands 

Advertising 

Food companies are not health or social service agencies, and nutrition 
becomes a factor in corporate thinking only when it can help sell food.  
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Food industry: Hero or Scoundrel? 

• Food at low price  

 

• Food fortification 

 

• Advances in handling, storage, and transportation 

Food Industry Tactics 

• Claim commitment to public health 

• Seek influence through campaign contributions 

• Claim that advertising affects brand share, not consumption 

• Focus attention on physical activity 

• Spread confusing nutrition information  

• Claim there are no “good” or “bad” foods 

• Play the choice and freedom cards 

• Silence critics by suing or intimidating them 

• Emphasize that parents must teach children healthy habits 
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Should The Food Industry Join the Team? 

 
Working together must be free of influence and must be 

in the ultimate interest of the nation’s health.  
 

Specific actions are expected from the industry as proof 
of its commitment to public health.  

Summary 
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Reflective Memo 

• Put down your thoughts at the Moodle Wiki.  

• Sentences in bullet forms will be accepted.  

Should the food industry be blamed for the 
obesity epidemic?  


